


ABOUT WORLD ALZHEIMER’S MONTH

World Alzheimer's Month is the international campaign by Alzheimer's Disease 
International (ADI) every September to raise awareness and challenge the 
stigma that surrounds dementia. World Alzheimer's Day is on 21 September 
each year.

2 out of every 3 people and 62% of healthcare practitioners globally still 
wrongly believe that dementia is anormal part of ageing. The impact of World 
Alzheimer's Month is growing, but the stigma and misinformation that 
surrounds dementia remains a global problem that requires global action.

SPONSORSHIP

WORLD ALZHEIMER’S MONTH CHAMPIONS

WORLD ALZHEIMER’S MONTH PARTNERS

WORLD ALZHEIMER’S MONTH SPONSORS



The theme of the World Alzheimer’s Month 2021 campaign was ‘Know 
Dementia, Know Alzheimer’s, centred primarily around the importance of a 
timely diagnosis, as well as the 10 warning signs of dementia. The campaign 
theme also highlighted the continued need to break down the stigma that still 
surrounds Alzheimer’s disease and dementia.

To mark the launch of World Alzheimer’s Month on 1 September, ADI called on 
the World Health Organization (WHO), governments and health agencies to 
address the alarming early research which suggests that COVID-19 may 
accelerate cognitive decline and the symptoms of Alzheimer's disease in some 
individuals.

ADI CEO Paola Barbarino said: “We urge the WHO, governments and 
research institutions across the globe to prioritise and commit more funding to 
research and establish resources in this space, to avoid being further 
overwhelmed by the oncoming pandemic of dementia. A greater understanding 
of the link between COVID-19 and dementia can help authorities to manage the 
increased prevalence of dementia and identify symptoms as early as possible”.

September’s campaign also tied into the theme of this year’s World Alzheimer 
Report, ‘Journey through the diagnosis of dementia’. The report, comprised of 
over 50 expert essays, was supported by findings from 3 key international 
surveys - which received responses from 1,111 clinicians, 2,325 people with 
dementia and carers, and over 100 national Alzheimer and dementia 
associations respectively, - looks at the global picture of dementia diagnosis 
around the world. 

Thanks to Alzheimer and dementia associations around the world, awareness of 
dementia continues to improve. These organisations have continued to adapt 
and innovate to ensure that people with dementia and their carers receive the 
support and services they need during the ongoing COVID-19 pandemic. We 
would like to extend a special thank you to everyone involved in supporting this 
year’s campaign and look forward to your support for World Alzheimer’s Month 
2022.

KNOW DEMENTIA, KNOW ALZHEIMER’S

https://www.alzint.org/resource/warning-signs-of-dementia-infographic/


CAMPAIGN MATERIALS

World Alzheimer’s Month posters, toolkits, social media banners and 
infographics were produced for the campaign in 2021 and adapted by 
members worldwide into their own languages and with their own logos. ADI 
developed and translated individual graphics for each of the 10 warning signs 
of dementia, for members to distribute during World Alzheimer’s Month and 
beyond.

Due to the ongoing COVID-19 pandemic, many of September’s campaign 
materials were readapted from the World Alzheimer Month 2020 campaign, 
which included imagery around face masks, social distancing and virtual video 
calling.

ADI also refreshed and updated its World Alzheimer’s Month campaign guide, 
which included tips for social media and media outreach, a social media 
calendar template and advice on how to organise events, both online and in-
person.

A Spanish infographic from the World Alzheimer 
Report 2021

One of the individual infographics for the 
10 warning signs of dementia



CAMPAIGN MATERIALS

In addition to our static assets, ADI also collected video testimonials of those 
living with dementia and carers on their experience of the diagnosis process, 
based on the theme of the World Alzheimer’s Month campaign. Many of these 
videos were also transcribed and included in the World Alzheimer Report 2021 
‘Journey through the diagnosis of dementia’  to supplement the survey findings 
and expert essays. 

Emily Ong from Singapore and Member 
of DAI, recounts the difficulties she faced 
undergoing a diagnosis 

América Velasco Amador from Mexico 
discussing her mum’s diagnosis 

experience 

For the first time ADI was also able to offer a full suite of translated campaign 
materials in a searchable format on the new website for download, helping to 
ensure that the assets were readily available to anyone who wished to use them

WEBSITE



Our second press release lead 
with the major finding from the 
World Alzheimer Report that
around 41 million people are 
undiagnosed. As well as 
highlighting a future Tsunami of 
demand for healthcare systems.
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This World Alzheimer’s Month we successfully adopted a two-strand approach 
to our traditional media campaign, with the release of two press releases 
strategically released at the start of World Alzheimer’s Month (1st September) 
and to coincide with the World Alzheimer Report on World Alzheimer Day (21st

September). Both press releases were developed to be adaptable for the needs 
of our members. 

MEDIA

Media reach for mentions of Alzheimer’s Disease International and World Alzheimer’s Month 
content from the 31 August to 30 September. As expected, the main peaks of activity occurred 

during the release of our two press releases 

Our first press release focused on 
the emerging evidence that 
COVID-19 may accelerate the 
development of cognitive decline 
and symptoms of Alzheimer’s in 
some individuals and the 
importance of a timely diagnosis



World Alzheimer’s Month 2021 received substantial and widespread media 
attention, despite still being in the midst of a global pandemic. A total of 461
pieces of coverage were recorded during the month. In 2020, the campaign 
received 200 pieces of coverage.

MEDIA

• Paola Barbarino was interviewed on 
Astro Awani and her World 
Alzheimer’s Month message was 
broadcast on Jordan's ROYA TV 
network

• Radio broadcasts included interviews 
with BBC Radio 4, BBC World Service, 
NBC Chicago and LBC Radio

• Print and/or online media included: 
Wall Street Journal, The Guardian, The 
Financial Times, Daily Mirror (Print), 
The Times of India, South China 
Morning Post, Borneo Bulletin, 
Jamaicia Observer, Straits Times and 
many more

Paola Barbarino on ROYA TV , Jordan 
(top) and clippings from the Financial 
Times and The Times of India (below)

Paola Barbarino was invited 
onto the Malaysian news 
channel: Astro Awani to 
discuss the possible link 
between COVID-19 and 
dementia. 

https://www.astroawani.com/video-malaysia/there-link-between-covid-19-and-dementia-1920952
https://www.bbc.co.uk/sounds/play/m000z6s7
https://www.nbcchicago.com/news/business/money-report/covid-could-trigger-a-spike-in-dementia-cases-says-alzheimers-experts/2602998/?_osource=SocialFlowTwt_CHBrand&source=sm_npd_nbc_chi_twt_genChicago-cnbc
https://www.wsj.com/articles/long-covid-19-booster-shots-third-dose-vaccine-delta-cognitive-decline-severe-illness-11631651778
https://www.theguardian.com/society/2021/sep/21/more-than-41m-dementia-cases-globally-are-undiagnosed-study
https://www.ft.com/content/f0bc8c46-d250-4011-876c-a0dde9f2c997
https://timesofindia.indiatimes.com/india/No-assurance-to-launch-a-plan-for-dementia-in-India-yet-ADI-report/articleshow/83601017.cms
https://www.scmp.com/lifestyle/health-wellness/article/3149158/world-alzheimers-day-what-you-can-do-about-dementia
https://borneobulletin.com.bn/shining-a-light-on-young-caregivers-for-dementia/
https://www.jamaicaobserver.com/features/september-21-is-world-alzheimer-s-day_231550
https://www.straitstimes.com/singapore/world-alzheimers-day-more-resources-launched-in-spore-to-support-those-with-dementia-and


Below are a greater selection of ‘clippings’ from the media coverage obtained 
during the World Alzheimer’s Month campaign. 

MEDIA

Media strategy

This year we aimed to increase our traditional media and digital media output 
and performance, with the two-strand approach to the press release, giving us 
two peaks in coverage. We further focused on our digital output to maximise 
attention and awareness raising throughout the duration of the month. We 
also, once again, benefited from pro-bono support Edleman, the global 
communication org, with a social media masterclass for members.



SOCIAL MEDIA
The World Alzheimer’s Month 2021 campaign was our best yet in terms of 
global reach, audience engagement and communications output, since the first 
campaign began 10 years ago.

HASHTAGS

We monitored multiple hashtags for World Alzheimer’s Month 2021, including 
the translations of ‘#KnowDementia’ and ‘#KnowAlzheimers’ in over 20 
languages. Across Instagram, Twitter and Facebook, we had a combined reach 
of 45 million. In 2020 and 2019, the campaign had a reach of 20 million and 1.8 
million, respectively. 

45 million
social media reach

700k
Interactions ‘likes’

Social media reach for ADI’s main hashtags (#KnowDementia, #KnowAlzheimers, #WorldAlzMonth) 
from 31 August to 30 September.

5.3 million
non-social reach*

20k 
user generated posts 

with hashtags 

19k
mentions across 
non-social media

* Reach through media coverage

465k



TWITTER

Our most popular organic post on Twitter was an announcement of the 
availability of the World Alzheimer Report 2021, following our launch event. It 
had 21k impressions, 520 engagements and 54 retweets. 

Our most popular paid post was a call to contact your national association if 
you were concerned that yourself or someone you know was showing one of 
the warning signs of dementia (in Spanish). It had 82k impressions, 16k 
engagements and 806 retweets.

15k
impressions

(average per day)

924k
organic impressions

14k
'likes'

ADI’s most popular organic post on Twitter 
during World Alzheimer’s Month

ADI’s most popular paid post on Twitter 
during World Alzheimer’s Month



FACEBOOK

Our most popular organic post on Facebook was a video featuring Sarmistha
from India who spoke about her experience of her mother’s dementia 
diagnosis. It had a reach of 8.3k and 151 engagements.

Our most popular paid post was a call to know the warning signs of dementia 
and Alzheimer’s disease during World Alzheimer’s Month. It had a reach of 
509k, 23k link clicks and 81k engagements.

156k
engagements

1.2 million
reach

64k
link clicks

ADI’s most popular organic post on Twitter 
during World Alzheimer’s Month

ADI’s most popular paid post on Twitter 
during World Alzheimer’s Month

33k
minutes watched

17 videos 141k
viewsshared



INSTAGRAM
Our most popular post on Instagram was 
an announcement of the availability of the 
World Alzheimer Report 2021, following 
our launch event on 21 September. It had 
1k impressions, 1k reach and 115 likes. 

Throughout the month of September, ADI 
shared weekly stories of member activities 
taking place. ADI members on Instagram 
also shared their translated individual 
warning signs graphics throughout the 
month, as well as story promotions of ADI 
posts, ‘Know Dementia, Know Alzheimer’s’ 
messaging and the World Alzheimer 
Report.

392
new followers

8.3k
mentions

1.4k
post interactions

ADI  shares Alzheimer’s Society (UK)   
‘Know Dementia, Know Alzheimer’s’  
post on World Alzheimer’s Day

ADI member FEBRAZ (Brazil) shares one of the 
individual warning signs of dementia.



ADI MEMBERS

Throughout the month of September, in total 111 ADI members were active 
in spreading the campaign message of ‘Know Dementia, Know Alzheimer’s. 
The campaign's hashtag were translated and shared in over 20 languages, 
playing an instrumental role in making the 2021 campaign the global success 
that it was. ADI was also able to offer bursaries to 26 members, a substantial 
part of which was deployed as paid social media promotion.

2.8k 
mentions across 
traditional media

4.2k
user-generated posts 

with hashtags

52k
'likes’

1.1 million
non-social reach

3.6 million
social media reach

164k
interactions

The most influential public profiles that engaged with the #KnowDementia and #KnowAlzheimers 
hashtags during World Alzheimer's Month.



ADI MEMBERS

Throughout the month, ADI members worked in partnership with other 
influential organisations, persons and businesses to help spread the ‘Know 
Dementia, Know Alzheimer’s’ theme.

In Puerto Rico, the Latin Grammy nominated 
salsa singer, Victor Manuelle, participated 
in Asociación de Alzheimer y Desórdenes
Relacionados de Puerto Rico’s Memory Walk, 
as well as amplified the association's overall 
campaign.

The Alzheimer's Society 
(England) promoted 
September's hashtags 
throughout the month, with 
notable and various public 
figures sharing their message.

Alzheimer's and Related 
Disorders Society of India (ARDSI) 
teamed up with MTV India to 
provide 'Memory Karaoke' for 
people living with dementia.

https://www.efe.com/efe/usa/puerto-rico/victor-manuelle-encabezara-un-evento-en-beneficio-de-pacientes-alzheimer/50000110-4630311
https://twitter.com/jeremycorbyn/status/1438524767183589385
https://www.instagram.com/p/CVE-Wx1rhRY/


ADI MEMBERS

Throughout the month, ADI members worked in partnership with other 
influential organisations, persons and businesses to help spread the ‘Know 
Dementia, Know Alzheimer’s’ theme.

Sir David Steel, the Governor of 
Gibraltar, joined The Gibraltar 
Alzheimer’s and Dementia 
Society (GADS)’s Memory Walk, 
which received widespread coverage.

In Pakistan, President Alif Arif 
addressed audience members at 
the President House in 
Islamabad on World Alzheimer's 
Day, where Alzheimer’s Pakistan 
was invited to host their World 
Alzheimer’s Day activities.

In Brunei, the Minister of Health 
and the Minister of Youth and 
Social Welfare spoke at an event 
in Bandar Seri Begawan for 
World Alzheimer's Day.



ADI MEMBERS

Despite the ongoing pandemic and some countries being subjected to 
lockdown during  the month of September, buildings and monuments across 
the world were lit up for World Alzheimer’s Day

National Stadium - Singapore

The National Monument - Indonesia

Lottoland building - Gibraltar 

Soarano train station - Madagascar

İzmir Clock Tower – Turkey (Left) and 
Plaza Alfredo Sadel Caracas - Venezuela 
(right)

Casa Amarela in Santa Cristina - Portugal



Summary

KEY STATS
• 111 countries participated in World Alzheimer’s Month, an increase from 

97 in 2020
• Our total social media reach was 45 million, over doubling when compared 

to 2020. 
• Our traditional media reach was 461 pieces (200 in 2020), with most being 

published on World Alzheimer’s Day. 

CONCLUSION
The increasing reach of our social media and traditional media year after year, 
combined with the record number of countries participating in World 
Alzheimer’s Month demonstrates momentum that is building behind this vital 
awareness raising campaign. This increased reach and following allows us to 
spread key messages, not just throughout World Alzheimer’s Month, but 
subsequently throughout the year. It also further allows us to highlight the 
work of our members and the important resources provided by them.  


